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ANNUAL ASSEMBLEE
PUBLIC PUBLIQUE
MEETING ANNUELLE
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PIERS
HANDLING

DIRECTOR AND CEO OF TIFF




MICHEL ROY

CHAIR




FOSTERING
CULTURAL SUCCESS

CULTURELLE









DARING TO CHANGE
CHANGER



PROMOTION

REORIENTATION

MEASUREMENT

FINANCIAL TOOLS



PROMOTER
PROMOTEUR
INVESTOR
INVESTISSEUR

THOUGHT LEADER

SOURCE DE REFERENCE ADMINISTRATOR

ADMINISTRATEUR






LOW BUDGET

A PETIT BUDGET






NEW
SUCCESS
INDEX
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Société de développement
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o CMF g FMC

NATIONAL ARTS CENTRE

CENTRE NATIONAL DES ARTS m | Cro_sco p e
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http://www.micro-scope.ca/index.html
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ADMINISTRATIVE FEES



CONSEIL
ELISE ORENSTEIN
MARLIE ODEN
GRANT MACHUM
RAM RAJU
YVON BELANGER

TOM PERLMUTTER



PROGRAM
REDESIGN
REFONTE

DE NOS
PROGRAMMES



REA
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Symposium on the Promotion of Canadian Films
and Television Programs in Canada and Internationally

Symposium sur la promotion du cinéma et de D
la télévision canadiens au pays et a l'international

In partnership with / | CGa>> e
En partenariat avec CINEPLEX ©As

TC




PRODUCTION
PROMOTION













CAROLLE
BRABANT

EXECUTIVE DIRECTOR
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LESS BUREAUCRATIC /MOINS BUREAUCRATES

MATURITY / MATURITE

AUTONOMY /AUTONOMIE

DIVERSIFY FINANCING / DIVERSIFIER LE FINANCEMENT

PROMOTE / PROMOUVOIR



SIMPLIFIE

CONSOLIDE



SUCCESS
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PROJECTS






FEATURE FILMS



FILMS BEING MARKETED




CANADIAN FESTIVALS




INTERNATIONAL EVENTS



CMF s FMC

TELEVISION AND DIGITAL MEDIA CONTENT PROJECTS
FOR THE CONVERGENT STREAM

PROJETS DE CONTENU TELEVISUEL ET NUMERIQUE
POUR LE VOLET CONVERGENT




CMF g FMC

INTERACTIVE DIGITAL MEDIA PROJECTS

AND SOFTWARE APPLICATIONS FOR THE EXPERIMENTAL STREAM
PROJETS DE MEDIAS NUMERIQUES INTERACTIFS
ET D’APPLICATIONS LOGICIELLES POUR LE VOLET EXPERIMENTAL



MICRO-BUDGET
PRODUCTION
PROGRAM

PROGRAMME DE
PRODUCTION A
MICRO-BUDGET




o PROFESSIONAL SERVICES $

o ADVERTISING EXPENSES $

o TRAVEL EXPENSES $



$1.2

MILLION

REINVESTED IN OUR PROGRAMS




COMMERCIAL

CULTURAL

INDUSTRIAL



AUDIENCES
AUDITOIRE



IMPORTANT TO HAVE ACCESS TO
0 0/ CANADIAN FILMS

CANADIAN FILMS ARE WELL
PROMOTED







LUBNA . MELISSA MAXIM REMY
AZABAL DESORMEAUX-POULIN GAUDETTE GIRARD

D'APRES LA PIECE DE
WAJDI MOUAWAD

INCENDIES

UN FILM DE UNE PRODUCTION
DENIS VILLENEUVE MICRO_SCOPE
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Big
landscapes,
big talent,
big hits.

It’s a big country. Tout est grand
Time to deal withit. au Canada. Tout.




MIDNIGHTS  TELEFILM







THINK DIFFERENTLY
INNOVATE

INNOVER




BILLION $
MILLIARDS $

2010-2011 TOTAL FILM & TELEVISION
PRODUCTION IN CANADA



$ BILLION
CONTRIBUTION TO THE GDP



128,000

JOBS
EMPLOIS
2010-2011




REACHING FOR THE

TOP

VISER LE

SOMMET




FILMS PER YEAR
FILMS PAR ANNEE
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